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HOW LONG WILL YOU DODGE THE BULLET?
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Mean What You Say



Keep It 1n the
Family
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Hipster ipsum

Taxddermy ocoupy sustainable sriracha, butcher shoreditch 0's scenesler distupt VHS
knausgaard pichfork roof party banio trust fund. Biue bottie pabst typewriter before they sold
out schiitz offal. Aesthatic pop-up messanger bag food fruck, tacos vegan twee. Yr YOLO
OCAVOre pitchionk, moeggings ugh Diodiasal sngle-ongin cofieo floxtanan fanne
wiEEamaburg irony pork belly marfa. Distilecy seitan alfogato skateboard flexitarian, viny
humblebrag ennwt coki-pressed waylarers VHS leggings gentrify everyday carry. Smal
batch man braid waisicoat farm-iodable, hashiag celiac fanny pack YOLO occupy direct

trade ootk helvelbica siow-Card photo booth. Meh helvelica viral sriracha artisan, mustache

paid lomo.

A beer while you wait

Fap drect trade swag cray, VHS organic swag cray, 90's plaid celiac letiemrdess. Ennul man
braid letterpréss, iocavore lderally lumbearsexual readymade fianne! ramps squxi

asymmstical put a bird on it seitan dreamcatcher shabby chic, Meh tousied everyday carry
biodiesel ugh pork beily, four loko chambray flannel brunch. FPolarold gentrify salvia try-hard
tousied post-ironic, dreamcaicher shoradidch marfa whatever. DIY man bun kombucha kog

vinyl tacos. Fingerstache ugh wiral, hoodie offal bicycle rights Esticie seitan hoalth goth

bittars naxt level waytacers beard

Scenesior kinfolk somiotics franzen XOXO vinyl etsy, iofu direc? trade mustache saivia
forage pour-over, Gentrify typewnier before they soid out jean shorts hoodia, YOLO XOXO
Gochujang brooklyn 3 woll moon kinfolk, viral actually dreamcaicher yr beard. Man braid
bicycle rights shoreditch migas trust fund cred, Listicle irony direct trade kogh, man bun 8-bit

roof party disrupt hella raw denim mumblecore cronut. Lomo sireet art siow-carb ksticla 90's




The quick brown fox jumps over the lazy dog. Nobody knew why he
decided to do that. He just woke up one morning and figured it was
worth a shot. If you ask me, I think the rabbits were behind it.
They're always scurrying around, with their nosey noses and
curious ears. Now, as you can imagine, the dog wasn't too
impressed, which is rather unusual for dogs. They tend to be

impressed about most things, though I suppose most dogs don't
have brown foxes jumping over them.

The quick brown fox jumps over the lazy dog. Nobody knew why he
decided to do that. He just woke up one morning and figured it was
worth a shot. If you ask me, I think the rabbits were behind it.
They're always scurrying around, with their nosey noses and
curious ears. Now, as you can imagine, the dog wasn't too
impressed, which is rather unusual for dogs. They tend to be
impressed about most things, though I suppose most dogs don't
have brown foxes jumping over them.




Making Smart Color Selections



COLOR MEANING AROUND THE WORLD

WHITE
White: Symbolizes mourning or death in East Asla
but happiness and purily in Australia
New Zealand and the Untied States

sLUE

Blue: Is the most popular corporate color in the United States
but it represent cold and evil in East Asia

Howaever, il stands for warmth in the Netherlands

and in contrast coldness in Sweden

death in lran and purity in India

Moreover, blue denctes femininity in Belgium

but masculinity In Sweden and the United States

SRESN Green: Represents danger or disease

in Malaysia, and envy in Belgium

Bul, it stands for love and happiness in Japan,
and sincerity, trustworthiness, and
dependability in China

RED
Red: Reflects ambition and desire in India,

and love in Ching, Korea and Japan
It can also mean lucky in China, Denmark and Argentina
but unlucky in Nigeria

Yellow: Represents warmth in the United States.
but infidelity in France

it is also associated with jealousy In Russia

but pleasant, happy and good taste in China

in contrast, Brazil, purple and yellow

symbolize sorrow and despair

PURPLE
Purple: In western cullures, purple reprasants royally
MHowever, in eastern cultures like China and
South Korea, it represents love

Q/T._'\ Different colors have different meanings

m.‘u? in different cultures.







If you put text on
top of this saturated
vellow color, your
reader may be
distracted by all the
wvellow.

Here the yellow has
been desaturated a
bit (we added gray)
and lightened a bit
(we added white).
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CAR

LEASING

Want a cheap
new lease car?

Start HERE!

My heapest
leasing deals!

| Clisks i shag
i3 cloizd

ABARTH CAR
LEASES

595
595 Convertible

You can tryst me!

CAg! LEASING CONTRACT HIRE EAP LEASE CARS
me | \-IP*H

@ Quote/

Cars L
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Business Customer Pricing The Best FAQs in the World!
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Pegp bouhqund C#'\ SEO Semon says "Worst wobielte sver
M,&n:-..r RT LissaDuty
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. M Takmurian: s this the coolest websse on the web
! hitps it cofBLHMVEySm ? #Design MWobdesign #UI # L
mattcrouch: GUNSSCARS I'm a web dovelopaer and y 5 one of
& the bost websas of all ime!

Privacy Policy Google Visitors

Intro Film  News Play Quiz

“JUST CLICK™

[& Van ran't find a car? mA ml A M]&‘m




Counter/Timer Section: Instructions:
Vs ™)

Stopwatch (in £) et Cluttening counter/times This tool is a dual event-duration counterftimer designed for
S e i the assessment of cluttering severity. It helps determine how
RESET [ [ 184 P often one clutters, and how much one's speech is affected by
e cluttering. The left-most timer works like a stopwatch and
simply keeps track of overall sample duration. The speech
——— counteritimer (controlled with the left mouse button) tracks
I'* SPACE BAR (or MOUSE WHEEL) to STARY - ] _ number and duration of perceived speaking intervals
- — A (regardiess of the possible presence of cluttering). The
OB e et cluttering counterftimer (right mouse button) is used for
e h S & - 3 tracking number and duration of intervals during which

- _ cluttering is perceived by the clinician. If the cluttering

- counteritimer is pressed by itself by mistake, that is without
also pressing the speech counteritimer, this will be considered
speaking time in the final results. A session is started by

R
RE e

h _Corﬁputed_. ﬁéSUlt§:ﬁ;~:

i s

(: pressing the SPACEBAR (or when using a remote mouse: by
pressing the MOUSEWHEEL). To stop, or interrupt, a session
05 e o el 826 the SPACEBAR (or MOUSEWHEEL) is pressed again.
: A i SRS Computed results are available each time when a session is
g Yo sample duration cluttered : 1, 272 stopped, or paused. A RESET button appears which
:J_\ % talking time cluttered : 32.9 (optionally) clears all data and initiates a new recording cycle.
- e - R A T TN Alternately, the current timing session may be resumed by
@ pressing the SPACEBAR (or MOUSEWHEEL) as many times as
’1 Mean interval durations until last stop * needed to complete the analysis. In order to be able to use a
* . : X T2 mouse for timing purposes it is important to keep the pointer
> Sp““"f"g f"'e'V“'s (_'" 9): 2.17 §  ontheright sidegof the screen while a recording is in progress.
;,Q\Jk Cluttering intervals (in s) [ 083 This is not necessary when a second mouse is used with its

3

*5« S e TR T R I T R N A B : motion sensor disabled, for example by removing the ball or

taping over the sensor if itinvolves an optical mouse. This
Cluttering interval rates until last stop prevents accidental movements with the mouse. Finally, when
using a wireless mouse speech may be analyzed naturally

o dens sod i 2R B without the need to be close to the computer

# cluttenng intervals/min using talking ime: [ 23868
ke T e S e MR - N




Concert- » Theater-Bur. DE HAAN & Co., Papestr. 5a, Den Haag, Tel. 5393.
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TRUSTING WHAT WE KNOW

iy

Using Visual Cues







Meet Oftis.







"Today a reader,
tomorrow a leader”
-Margaret Fuller
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Consider

INTENTION



CONTRAST

TONE/VALUE

SIZE/SHAPE

DIRECTION

e
= h

Unique elements in a design should
stand apart from one another. One
way to do this is to use contrast. Good
contrast in a design - which can be
achieved using elements like color,
tone, size, and more - allows the
viewer's eye to flow naturally.

To the left, you can see 4 ways to
create contrast in your design.

MENT

Proper alignment in a design means that
every elementinitis visually connected to
another element. Alignment allows for
cohesiveness; nothing feels out of place or
disconnected when alignment has been

handled well.

nhh

4

PRINC

IPLES

DESIGN

quick reference poster

Repetition breeds cohesivenessin a
design. Once a design pattern has
been established - for example, a
dotted border or a specific
typographic styling - repeat this
pattern to establish consistency.

The short version?

Establish a style for each elementin
adesign and use it on similar elements.

PROX
IMITY

REPETITION

Proximity allows for
visual unity in a design. If
two elements are related
to each other, they
should be placed in close
proximity to one another.
Doing so minimizes visual
clutter, emphasizes
organization, and increases
viewer comprehension.

Imagine how ridiculous it
would be if the proximity
icons on this graphic were
located on the other side
of this document.




Slicing up the economic stimulus bill S s
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Aware EGM election results
Aware EOGM results ~ Old guard returned

Singapore Pools TOTO results —

Singapore Pools TOTO results -

Man denies molesting 3 teens.
Singapore Big

Jl leader Mas Selamat arrested in Malaysia

Celebraling Vesak as the Biiddha biday
Michelle Chia and Shaun Chen wedding
An exclusive peek at Michelle wedding dress
Dr Georgia Lee fashion show -
Online peition to remove Lee Bee Wah

M \( Golden AGRI net profit falls .
NDP 2009 E-Ticketing Balloting —
Pink event draws 1,000

Fann Wong Solemnisation ceremony
Oei Hong Leong sues Citigroup -

\Veted for FHM World Sexlestworman againi/

Death of régular seviceman WO Tan

5 milions TOTO draw

Snaking queues outside betting outlets
= Recniit dies after booking ot/ |
Do plastic fits stil produce mik 2/ /

David Hartarito married online wife

Singapore confirm first HIN1 case
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Released of NUS examination results

Adidas Sundown marathon 2009
Goodbye Elisha
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EVERY SITEP
HELPS

A CHILD
SURVIVE
PAST THE

AGE OF FIVE

Take your first step now.

n the envelope provided

call 0800 8 148 148 (plosse merron oumey)

or conate onling at

SAVETHECHILDREN.ORG.UK/JOURNEY

NO CHILD
B®RN TODIE

SAVE THE CHILDREN
WORKS IN MORE
THAN 120 COUNTRIES.

WE SAVE
CHILDREN'S LIVES,

WE FIGHT FOR
THEIR RIGHTS.

WE HELP THEM FULFIL
THEIR POTENTIAL,

0800 8 148 148 -ovse

SAVETHECHILDREN.ORG.UK/JOURNEY

STEP ONE

YOU CHOQOSETO
SAVE CHILDREN:
RIGHT NOW




How Feasible Is It To Use An Electric Bike?

Maodel of
Fuel Bike - Model of

BOV Bike

64 trees
needed to \ Over the

purify your GaSO" ne course its life,
CO2 emmisicns a single tree can
V/s

at 40km/h absorb 1Ton

of CO2

Electric

For every
Our survey shows that 800km an
average speed in your electric bike is
city is at about used in place of
34kmph & the average a car an average
distance travelled is of 94 Its of fuel
anywhere between

Is saved
38-57 km/day




HOW EXECUTIVES
ARE USING SOCIAL MEDIA

THE MOST POPULAR SOCIAL MEDIA SITES
AMONG EXECUTIVES:

|
—
we s

0

EXECUTIVES AND SOCIAL MEDIA SITE
USE FREQUENCY:

40%: MANY TIMES PER DAY
36% ONCE PER DAY

19% WEEKLY

HOW EXECUTIVES SEE THEIR COMPANY'S
USE OF INTERNAL SOCIAL MEDIA TOOLS
INCREASING OVER THE NEXT 1-2 YEARS:

wortcononr v < |
weanseo s — ]
———— ]
[re— |
sasaron cowpermve necence oo [
e |
-

NORE FEORE e

INFLUENCE SOCIAL NETWORKS HAVE ON
EXECUTIVES WHEN MAKING IMPORTANT
BUSINESS DECISIONS::

== 4%: NOT AT ALL

23%: LITTLE
48%: LIGHTLY

25%: HEAVILY

HOW EXECUTIVES' TRUST HAS CHANGED
IN THE LAST 3 YEARS TOWARDS SOCIAL
MEDIA SITES:

%
STRONGLY
DISTRUST

14%

STRONGLY

TRUST

69%
TRUST
SOMEWHAT

EXECUTIVES AND THE NUMBER OF SOCIAL
MEDIA SITES THEY REGULARLY USE:

T |
USEOF PREDCTTEMOOELNG 155
voncrease s [l

D
-

D
>

HOW EXECUTIVES SEE THEIR COMPANY'S USE
OF EXTERNAL SOCIAL MEDIA TOOLS
INCREASING OVER THE NEXT 1-2 YEARS:

MORE MARKETING PROGAANS: $4%

ENT OrsTREUTION ST

HOW EXECUTIVES TRUST THE INFORMATION
THEY RECEIVE FROM SOCIAL MEDIA SITES:

13%
INCREASED
SIGNIFICANTLY

70%
INCREASED
SOMEWHAT

®) SOCIALCAST

©2010 SOCIALCAST INC., ALL OTHER TRADEMARKS HEREIN ARE

RECOGNIZED TO BE THE PROPERTY OF THEIR RESPECTIVE OWNERS.

SOURCES: SOCIALNOMICS.NET | SNCR.ORG | UBERCEO.COM

PERCENTAGE OF FORTUNE'S 2009 TOP 100
COMPANIES THAT HAVE THE FOLLOWING
SOCIAL NETWORK ACCOUNTS:

s |

—

oFTHE 195
FAcES00K 17% e aruoe
VERY LATED INF
S
it | _
XIN:N.

BL0GS | S0F THETOP 100 CEOS HAD THEIR OWN BLOG.

o 2% 0% 0% eon  100%

TOP 5 REASONS WHY EXECUTIVES
VISIT ONLINE NETWORKS

GREAT WAY TO KEEP TRACK OF PEERS AND COLLEAGUES
EASY ACCESS TO THOUGHT LEADERSHIP OR INFORMATION

THAT CAN'T BE FOUND ELSEWHERE

00D WAY TO SHOWCASE THEMSELVES OR THEIR COMPANIES
EASY ACCESS TO LEARNING AND PROFESSIONAL DEVELOPMENT
THEY WISH TO FIND OUT WHAT OTHERS THINK OF PRODULTS.

VENDORS OR APPROACHES

EXECUTIVES MAY BE HESITANT TOWARDS SOCIAL MEDIA BECAUSE:

1. THEY WANT CONTROL

THE BEAUTY OF SOCIAL MEDIA LIES IN THE FACT THAT IT°S AN INHERENT: EN AND
TRANSPARENT MEDIUM OF COMMUNICATION. YOU NEVER KNOW WHO WILL BE REACHED

AND HOW PEOPLE WILL RESPOND.

2.LACK OF UNDERSTANDING

TECHNOLOGY AND DIGITAL INNOVATION IS RAPIDLY CHANGING AND CEOS FE ERABLE
WHEN THEY DON'T KNOW EXACTLY HOW SOMETHING WORKS - SO MANY O THEY STAY

*  AWAY ALTOGETHER.

3. THEY FEAR IT WILL BE JUST A FAD

~  WITHOUT A CLEAR VISION OF THE FUTURE DIRECTION OF SOCIAL MEDIA AND HOW IT CAN BE
STRATEGICALLY AND SUSTAINABLY UTILIZED TO BENEFIT THE COMPANY, CEOS OPT NOT TO PUT

“ ENERGY INTO SUCH UNCHARTED WATERS.




